COURSE SYLLABUS

1. 5ovdngns HANgATUTMIFINIUM IR InerdetiadiafdnyINsIanTg
ARM/aUN/ INaY UMINGABVDUUAY B NTUNWNHIUAT

2. SHANEIN 900 718
d' a = AanAa v a
#2391 52lg1ITINGNNGINY

Business Research Methodology
3. Muriena 3 (3-0-3)
A a
4. !QBH“!sll‘llfNﬁﬁl'J‘m -
2 I a A ) [ [ a a v A
5. ‘IJiZ!ﬂ"ﬂ]‘lﬂ L‘]J"LJ'JG]ﬂLEIE]ﬂ ﬁ'?ﬂi‘]ﬁ’iaﬂq@]iﬂi‘l’iﬁﬁiﬂﬂhﬂWUmcﬂﬁ

6. MasnanaINmuing
4
USrmarszilonITIaeNn19gine Msnmuailynl MvonuuVLazITNITINY NMIAIANYAFIY
1< Y o = 9 a s Y
M3V TeYya Merunalulagarsaumanlylunsiszuiana Msanszrideya msuila

aw Ao o ao J J a
WaN13IY NITIEUDNANITIVY L!a%fﬂi‘lﬂﬂﬁﬂ']ﬁUfﬂﬂﬂingﬂﬂﬁl%ﬁlanﬂﬂTﬁﬁiﬂfﬂ

w

J
7. Ingilszasn

a

a = ada v =)
ABI1TIVIVITIVYNNGINY Y

[ v Aad

I Yo =K vy aw P A o 7
@lgﬂﬁ$ﬁﬁﬂﬂﬂ$1ﬂuﬂﬁﬂy1qﬂ§ﬂﬂ'} NI13IIVYDINUNANINUN LS

o Y J o a o ] v d 1 o =R A = a
ﬂTilJWulﬂﬁl“Hﬂi%IEl‘]fuﬁluﬂﬁWGMUWﬁjﬂi] ﬁaﬂﬂﬁ]uﬂﬁ‘ﬂ1\'111!‘5’33Jﬂ1!!ﬂ1!ﬂ’q11 uﬂﬁﬂ‘]ﬂTﬂW1uﬂﬁﬁﬂHﬂu’)“}ﬂ
P
~ 9

HITADN

= [ a

1. danusinertunanmstazsziieulIsIe53ne

u L]

2. nnwzlumsesnuun Insan1519e

a o Aw a Y
3. Mﬂ’:ﬂil?ﬂiﬂﬁﬂﬁlumi‘ﬂnﬂﬂ‘ﬁiﬂﬁﬂﬂ

a

[

4. Wiinwg lumsmeus1euIVegIne
@ o o o Aw a ' < A @ J
s.asevinluanudiAagvesnsiniegsneedaulussuumeussgiagissasnvedlasamanas

oremadadulalunmsnimsgsn



8. 1mA95183

ivars0g
dlanw Fatoussena/dunin usseny | U{ua | 5w o113t aeu
(¥W.) (¥U.) (¥U.)
1 NNTINYDINITNIY 3.5 0 3.5 A7.NAFHT 1INa
2 NFOONUUUNITIVY 1 (Research Design) 3.5 0 3.5 ﬂi.ﬂﬁl%‘l&lfﬂﬂﬂa
3 N150DALLUNITIVY 2 (Research Design) 3.5 0 3.5 ﬂi.ﬂm“lf“hlf WNLs!
4 NINUNIUITIUNTIY (Literature Review) 3.5 0 3.5 m.qmwimm
5 UsznInazMIMuuanguaIDe1 3.5 0 3.5 A7.NAYHF W4AD
6 mMsdaazmadaeana 3.5 0 3.5 A7.NAYHF N4AD
7 MINUTIVT T oYA 3.5 0 3.5 A7.NAFHT 1INa
8 | madenldadadimiumsive 3.5 0 3.5 A7.NAFHT 19N
9 MIAVIUTWNUIY 35 0 35 AT.NAYHF NIAD
10 | SPSS 3.5 0 35 | se.ASYe wayITe
11 | SPSs 3.5 0 35 | se.ASYHe wayIve
12 | duauonaiuIveY 0 3.5 35 A7.NAYHF U4AD
13 | duauonauIve 0 3.5 3.5 A7.NAYHF N4AD

w

9. 5dAMITaUMIAOU
a = a dy 9
NINITUMTITUMIAOUINI UTTnouale
d Y
- MIVITe8 TABD 1T IHAOY
= Awv A 9 1
- MSANHINANIUIVINHIUNIATUAE
-MsEue 1AsINTINY
- MSNINITIVY
- MITBUANUAMINITNUeIIATINIIY

- MIgnuagluazinauensIvg

¢4
10. gUnsaidemsaen
1. Powerpoint

av Y o a L4 o A 9
2. 1141798 olWVl"lﬂTi’Jﬁnﬁﬂl@]"liJﬁaﬂVlQﬂﬁﬂﬂ




<
11. mydananazilsziivnadugnslumsiGeu

9
wamsseuazssiiu laemsdoutaznun Mo 1AT4N13N13I98 Tagiien Adil

mstdusaluduGo 10 %
QUIZ 10%
HAIIUITY 35 %
govdaenin 45 %
100 %

~

awv I a 1 v = = v Y au A ~ = A
Iﬂﬁ\?ﬂ?i?ﬂﬂﬂglﬂuﬂi}ﬂiiﬂﬂﬁj‘ﬂ uﬂﬁﬂ‘ﬂﬁ]%mE]ﬂ’l’i’)"llﬁ]ﬁ]i]ﬁﬁ/lﬁuilﬂ'J'liJﬁ'uii]LLaZﬂﬁﬂ‘]&l'l’ﬂ'lﬁ’f]cl,u

1 A 9 ) [~ awv
ngu memdeayliinaueailulasinsive

A o 9 ) 1 a 4 1 = 9 o A o 4
mu‘nuuﬁumwmmﬁﬂugﬂmmmiwuwamui&lmaﬂmuﬂmumaammwuﬂ%

a Aav A o A ' a <
L!’E]ﬂl‘l’iﬁ@ﬂWﬂﬂWiﬂi%LiJUIﬂiQﬂﬁ’Jﬁlﬂﬁuuﬁu’ﬂL!ﬁg{’J ﬂTiiJﬁ”JU‘i’JiJGluﬂﬁﬁﬂ‘]&ﬂl!ﬁﬂﬁﬂ’ﬂhﬂﬂmuﬁlu

@ a 9 Y 9 1 Y A 9 v IA I dy a = 1 &y
ONHUSITIUTIN WGJJLH?]’JUJ11“33W31Q@L38uﬂ38ﬂuﬂﬂ6 Lﬂuwugmiumiﬂigmuwaaﬂmuwmma

12. %i99991999

nasHan

1.

[ 4 @ @

a o & a a a A a < A = o ~
AANUT ANTITALNYTA, llﬂ'i“b'ﬁ FASINDY, IMANNT LWUEBDN, LTI DUHUUL. (2009). szLaU

2D

)

Ao a A Jo
HIVYFIND. NTIUNN: LNYTAU

nasoulsznou

1.

William. G. Zikmund.(1999). Business Research Methods, Fourth Edition, Philadelphia: The

Dryden Press, Haccourt Brace college Publishers

2. Cooper. D. R., Schindler. R.P. (2008). Busienss Research Methods, Tenth Edition, Singapore:
McGraw-Hill
an o a o a dY Aaa gy a 4 4
3. ATYY WIHIVE. (2552). f)753?]573?1’61]8%/@W?ﬂﬁ'ﬂﬁ@?ﬂﬂ@ﬂwglﬁﬂi, ﬂf!;QL‘VI‘W: ﬁuW.ﬁ!W’lﬁQﬂim
UHINGIaY
Jd ¥y 4
13. E)”I“l]’lﬁflﬁﬁ?)‘u ﬂﬁ.ﬂ.ﬂmﬂgﬂ NS
Y a 4
14. Qﬂ§$ﬁ1uﬂ11—!5]ﬁﬂ]‘”1 m.qamﬂyg 38



