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Feasibility Study of New Venture
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Scanning and analyzing the environment for new venture formation, A feasibility study for investment,
market opportunity, operations opportunity, financial and sources of fund consideration, network and
formation for new venture.
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1 anudnpnnuniluly dveagsaalum 1157 19 .8, 2553
(Introduction to Feasibility Study)
2 MIMHUALHUFINAAL NGNS KD MIIANS o1findi 20 7.0, 2553
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(Business Plan and Strategy for new Venture)
3 msdnauennswlumsdsziiulasins 150 3 n.a. 2553
(Overall feasibility Evaluation Presentation) (17.00-20.30)
4 msnseRanzinadeniall 1MAdT 4 n.A. 2553
(Environment Analysis)
5 msananuilu U 1ddumsaain i@15h 17 0.0, 2553
(Market Study/Analysis) (17.00-20.30)
6 mANANMININTaiANNADINT VRN o1RAdH 18 n.A. 2553
(Forecasting Techniques)
7 MIUEUOMININT D] 1ATINT p1MAdT 15 .. 2553
(Project Forecasting Presentation)
8 GUEST SPEAKER (To be advised) weauA 19 a.a. 2553
(18.30-21.30)
9 msdnpnuniluly 1ddumsifiamsuayms 01indi 22 o.a. 2553




(Operations/Organization/Management Study)
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(Financial Analysis)
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(Case Study presentation)

12 dnauemsanuinnudullldvesInsans @15 11 n.g. 2553
(Project Presentation) (17.00-20.30)
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(Project Presentation)
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- New venture Creation, Entrepreneurship for the 21 Century,1st edition, Jeffry A.

Timmons & Stephen Spinelli.dJr,Mc Graw Hill 2009

- Entrepreneurship, Successfully launching New Ventures, 1St edition,Bruce R.

Barringer & R. Duane Ireland,Pearson 2008

- Entrepreneurship, Hisrish, Robert D., McGraw-Hill/lrwin,2008

- Project Management: A Managerial Approach, 6th Edition Jack R. Meredith, Samuel

J. Mantel Jr., John Wiley & Sons, 2006

- Successful Project Management, 2nd Edition, Jack Gido & James P. Clements,

Thompson:South Western,2003
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