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Feasibility Study of New Venture
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Scanning and analyzing the environment for new venture formation, A feasibility study for investment,
market opportunity, operations opportunity, financial and sources of fund consideration, network and
formation for new venture.
[ J
7. gilszasn
A Y 9 an o a o v a
1. welmanlaismsdiaazimnzianimnadonlumamzi Temanisasnulugsne

Ty



A Y 9 = = a 4 a a o 4 a
2. el lanemsfine sz ﬂizmumiamu NITUINIT NITNIUUANAYNT NITAAATN

Mg uiuU tazmstainenumsan Insesmsasnulugine lnu

d' Y = o a 1
3. e Inannsaen wazaglwanaonsurinaue Insanmsasnuludsnalnm
ldodraia)sz@nsam

4 | ] ° a o A
4. veadwanuinlanududlsznoumsgalwinazannsmiuwugsna luduiums

8. Msisziuma

mafidamsalususou auitdmue uaznsdirnmm 10 %
qOUNANNA 20 %
NIMITIGNULATNTUUTUD 30 %
aoularenia (Final Examination) 40 %

37U 100 %

9. 1MIATI9LIN

v d v Y U [ d‘
aden#i HIVOUIILY/ANNIMN Jun
< a ] o { a
1 anwaneanudullldvesgsnalni WOWauA 03 4.9, 2553

(Introduction to Feasibility Study)
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(Business Plan and Strategy for new Venture)
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(Overall feasibility Evaluation Presentation)
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(Environment Analysis)
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(Market Study/Analysis)
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(Forecasting Techniques)
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(Project Forecasting Presentation)
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(Operations/Organization/Management Study)
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(Financial Analysis)
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(Case Study presentation)
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(Project Presentation)
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(Project Presentation)
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- New venture Creation, Entrepreneurship for the 21 Century,1st edition, Jeffry A.

Timmons & Stephen Spinelli.dJr,Mc Graw Hill 2009

- Entrepreneurship, Successfully launching New Ventures, 1St edition,Bruce R.

Barringer & R. Duane Ireland,Pearson 2008

- Entrepreneurship, Hisrish, Robert D., McGraw-Hill/lrwin,2008

- Project Management: A Managerial Approach, 6th Edition Jack R. Meredith, Samuel

J. Mantel Jr., John Wiley & Sons, 2006

- Successful Project Management, 2nd Edition, Jack Gido & James P. Clements,

Thompson:South Western,2003
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