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Player’s Manual : The Business Strategy Game — A Global Industry Simulation, Thompson /

Stappenbeck, 7 o Edition, Version 7.20

14. 9309139949

Crafting and Executing Strategies — The Quest for Competitive Advantage : Concepts and
Cases, 17 . Edition,2005, Arthur A. Thompson, Jr. and A.J. Strickland III, McGraw-Hill Irwin

Strategy Safari, 1998, Henry Mintzberg, Joseph Lampel and Bruce Ahlstrand, The Free Press

Strategic Management and Business Policy, 9 . Edition,2005, Thomas L. Wheelen and J.David
Hunger, Pearson Prentice Hall

The Strategy Process: Concepts, Contents, and Cases, 4 . Edition,2003, Henry Mintzberg, Joseph
Lampel, John Quinn and Sumantra Ghoshal,Prentice Hall

Translating Strategy into Action : The Balanced Scorecard, 1996, Robert S.Kaplan and David
P.Norton, HBS Press

Web Resources

1)  http://www.business2.com -- Web-magazine on business practices

2) http://www.cio.com -- Resource for information executives

3)  http://knowledge.wharton.upenn.edu/ -- Knowledge @ Wharton

4)  http://www.mckinseyquarterly.com -- Articles from Mckinsey’s Quarterly

5)  http://www.bcg.com -- Boston Consulting Group Publications

6)  http://www.informs.org/ -- INFORMS organization



http://www.business2.com/
http://www.cio.com/
http://knowledge.wharton.upenn.edu/
http://www.mckinseyquarterly.com/
http://www.bcg.com/
http://www.informs.org/

7

http://www kellogg.northwestern.edu/news/video/index.htm -- Streaming videos from Kellogg,

speakers including luminaries like Jack Welch and Michael Dell

8)  http://www.wired.com - “ Wired ”” magazine
9)  Business Week [http://www.businessweek.com/ ]
10) CNET News.com [http://www.news.com/ |
11) Forbes [http://www.forbes.com/]
12)  Fortune [http://www.fortune.com/]
13) Harvard Business Review [http://www.hbsp.havard.edu/]
14) Information Week [http://www.infomationweek.com/]
15) Internet Week [http://www.internetwk.com/]
16) NASDAQ Home Page [http://www.nasdag.com/]
17)  Smart Business for the New Economy [http://www.smartbusinessmag.com/]
18) Technology Investor Magazine [http:/www.technologyinvestor.com/]
19) Wall Street Journal [http://www.wsj.com/]
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